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BuyLocal 
Putting Your Money Where Your Town /s
 

BY CAROLYN TILLO 

W 
hen Gary Anglin goes to Central Builder 
Supplies in Gainesville on Saturday 
morning, he likes knowing that the people 

at the counter are the same employees he sees year 
after year. 

One glimpse of their familiar faces and he knows 
that they can tell him about the lumberyard material 
they sell. He knows he is buying quality, locally 
produced goods from a locally owned and operated 
business. 

"Those kinds of businesses are what make 
Gainesville," Anglin said. 

As president of OurTown Gainesville and Alachua 
County, it comes as no surprise that Anglin is devoted 
to supporting local businesses. OurTown is a local 
advocacy group that works to help local businesses 
grow and expand as they compete with chain stores 
and regional marketers, Anglin said. 

Helping local businesses and stimulating the 
local economy pays off. According to the American 
Independent Business Alliance, studies have shown 
that each dollar spent at local independent businesses 
on average generates at least three times more direct 
local economic benefit than money spent at a chain 
store owned by someone from out of town. 

OurTown Gainesville and Alachua County, which 
has about 30 to 40 members and about 70 supporters 

receiving their e-mail updates, is not the only advocate 
for businesses around Gainesville. Buy Local North 
Central Florida, an initiative of Blue Oven Kitchens and 
Slow Food Gainesville, as well as efforts by Sustainable 
Alachua County, have fueled the drive to buy local goods. 

Although all of these organizations and initiatives 
share the goal of helping local businesses, their 
approaches to achieving their missions differ. 

OURTOWN GAINESVILLE AND ALACHUA COUNTY 

OurTown Gainesville and Alachua County acts as a 
voice for independent, local businesses by speaking on 
their behalf before the Gainesville City Commission, 
government entities and the media. 

After working with OurTown Vice President John 
Hudson, the City of Gainesville revised the City's 
Professional Services Handbook in March 2011 so that 
the city considers the location of a design professional's 
firm when it plans to hire the firm for a project, said 
City Auditor Brent Godshalk in a memo. In other words, 
when the city needs the help of an architect, engineer 
or surveyor, it will take into consideration the fact 
that local professionals understand local development 
procedures and may have an easier time meeting time 
and budget requirements, Godshalk said. 

For Hudson, rewording the guidelines made sense 
because he said professionals with an office near the 
project site will be more likely to visit the site and 
check on the progress of the work being done there. By 
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Gary Anglin. president of OurTown Gainesville and Alachua County. said OurTown serves as a voice for independent businesses 

through its relationships with the media, the Gainesville City Commission, and other government entities. "Too often it's 

big business or the big store that gets a break from local governments," Anglin said. OurTown members speak up for small 

businesses that may not be able to speak up for themselves. 
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As the vice president of OurTown, John Hudson serves as an advocate for small, local businesses in the Gainesville area. He is 

also the president and founder of Hudson & Co., a construction administration and management organization. 

hiring local professionals, tax dollars will stay in the 
local economy rather than landing in the pockets of 
architects, engineers and surveyors from out-of-town. 

Hudson also serves as a member of the City 
of Gainesville Community Development Review 
Committee. The committee is working to make it easier 
for small businesses to understand Gainesville's land 
development regulations, which Hudson said have been 
obscured over the years by numerous edits. While chain 
stores and big businesses can afford the extra staff 
needed to meet with the City and interpret the guide­
lines, small businesses lack this advantage, Hudson said. 

Erik Bredfeldt, planning and development services 
director for the City of Gainesville, said the city is 
in the process of making the guidelines both more 
transparent and user friendly, as they have not been 
revised in at least 20 years. 

In addition to acting as a voice for local businesses, 
Hudson and Anglin spoke against the opening of the 
Wal-Mart Supercenter on Northeast 12th Avenue in 

Gainesville. Hudson brought an urban planning expert 
from the University of Florida and hired an attorney to 
speak at meetings of the Gainesville City Commission 
and the Alachua County Development Review 
Committee, which reviews and approves development 
projects. 

"We want to keep OurTown [Gainesville] from 
becoming 'anytown USA,''' Anglin said in an e-mail. 
"Neighborhoods have character. The architecture and 
history of the buildings and people that inhabit them, 
the streets and street grid, and public sidewalks and 
places all go together to create a local flavor. Chain 
stores can change this." 

As a local business owner himself, Anglin can relate 
to the people and the businesses for which he advocates. 
After graduating from the University of Florida, he 
started Anglin Construction 30 years ago and serves 
as its president. Since then, he has worked on projects 
throughout town, from the Hippodrome to the Reitz 
Union Colonnade on the University of Florida campus. 
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The Anglin Construction office isjlocated downtown 
on Southeast Second Street. Nearby is the warehouse 
for Anglin's second business, ReUser Building Products, 
which sells salvaged products, from doors to sinks, as 
well as new products like ceramic tile and wood floors. 

In the past 30 years, Anglin has watched downtown 
Gainesville transform from a ghost town to a weekend 
hangout, and more changes are likely to come as 
OurTown Gainesville and Alachua County continue to 
grow. He wants to develop a Neighborhood and Places 
Committee, which would enhance neighborhood signage 
and wayfinding in Gainesville, make West University 
Avenue more pedestrian friendly, and strive to protect 
the heritage and history of Gainesville's neighborhoods. 
In addition, Anglin is working with the University of 
Florida to develop a student chapter of OurTown, 

BUY LOCAL NORTH CENTRAL FLORIDA 
On another front of the buy local movement is Buy 

Local North Central Florida, an initiative launched in 
April 2011 by two local nonprofits: Blue Oven Kitchens 
and Slow Food Gainesville. While these organizations 
support sustainable food production, celebrate food 
traditions and support local, food-based entrepreneurs, 
Buy Local NCF has a broader mission. It serves to 
educate the community about the important roles any 
local and independent businesses - not just food­
based organizations - play in our local economy and 
community infrastructure, said Val Leitner, president of 
Blue Oven Kitchens. 

Buy Local NCF helps to brand and market local and 
independent businesses and encourages community 
members to visit them, thereby increasing community 
wealth and prosperity, Leitner said. 

To participate, the business must be independent 
(not part of a franchise) and privately owned. At least 
51 percent of the ownership of the business must 
reside in the geographical region of North Central 
Florida, which includes Alachua County, all counties 
touching Alachua County and Suwannee County. 

Leitner said these requirements are necessary to 
maximize the amount of money that re-circulates 
within the community. 

Businesses who choose to take part in the initiative 
have two options: they can purchase a window cling 
with the Buy Local North Central Florida logo to display 
at their office, or they can purchase the cling while 
also offering discounts to their customers who present 
them with Buy Local NCF discount cards. 

The businesses dictate the type of discounts they 
offer, and the cards can be picked up at the Alachua 
County Manager and Growth Management offices or 
downloaded from buylocalncf.org, Leitner said. 

Nadav Mer, owner ofTree City Coffee Roasters, said 
Buy Local North Central Florida helped him find a 
kitchen space for his business. The company delivers 
fresh, made-to-order organic coffee around Gainesville 
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and also sells its brews at the Haile yillage Farmers 
Market on Saturdays. 

Mer, who offers discounts for people with Buy Local 
NCF cards, said he does not know what future benefits 
will come from his membership with Buy Local NCF, 
but he does know it is a good idea to join a network of 
local businesses. 

"Economically, it's important for small businesses to 
ban together in the community," Mer said. 

Anna Prizzia, director of the University of Florida's 
Office of Sustainability and the leader of Slow Food 
Gainesville, worked with Leitner to found Buy Local 
North Central Florida. Prizzia said the initiative's 
main focus right now is spreading the word about its 
campaign and encouraging more businesses to join. 
In June, Leitner and Prizzia said they were working on 
a TV public service announcement to educate people 
about the campaign and to show examples of local and 
independent business in the area. 

Prizzia said she hopes the Buy Local North Central 
Florida website, with its list oflocal and independent 
businesses, can serve as a resource for consumers 
interested in buying locally. Eventually, she would like to 
add an interactive component to the website, in which 
customers can review the local businesses listed on the 
site and provide feedback about their experiences there. 

Through her work with both Buy Local North Central 
Florida and Slow Food Gainesville, Prizzia said she 

wants to help people to reengage in and learn more 
about their local communities. 

SUSTAINABLE ALACHUA COUNTY 

Another local organization, Sustainable Alachua 
County, is working to unite the efforts of buy local and 
sustainability-based organizations in the area, said 
Board President Mike Amish. 

The latest goal of this nonprofit is to establish a 
Business Alliance for Local Living Economies (BALLE) 
network in Alachua County, which would create a 
support network among local businesses, while also 
allowing them to sponsor sustainability workshops 
using educational resources from the national BALLE 
organization, Amish said. 

Amish said he would like for the network to be 
launched this fall, but it is still in the planning stages 
of its development. UF NetImpact, a group of graduate 
business students, is helping to get the network started. 

While OurTown, Buy Local North Central Florida 
and Sustainable Alachua County may differ in their 
approaches to achieving their missions, they share a 
common goal. In addition to working with city and 
county politicians, educating residents and businesses 
about buying locally, and establishing networks of local 
businesses, they hope to ensure that, in good and bad 
economic times, residents of Gainesville have a close­
knit community to lean on.• 
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